16 June 2010

Today, Members of the European Parliament (MEPS)

WKH FRQWURYHUVLDO WUDIAF Ol ® IRU
According to some, the parliamentarians voted again’

friendly labelling system — supported by consumer orgz¢

associations and patients’ groups — as a result of the ¢

IURP WKH IRRG PDQXIDFWXULQJ

7TKHUH DUH FOHDUO\ WZR FDPSV UDIAT
IDEHOOHUV:- DQG f*XLGHOLQH 'DL LQ ID°
RI WKH WUDIAF OLJKW V\VWHP DU. DUH E
E\ WKH PXOWLSOLFLW\ RI IRRG IDFW JDIAF Ol

shows consumers at a glance whether a product is high, mediu.
low in (saturated) fats, salt and sugar and thus helps them make vv.
informed choices that, in turn, contribute to a balanced diet.

( YLK SPNO[ MVY [YHMA)

The food industry, however, claims that the system is too simplistic and dissuades consumers from buying pre
with red labels, thus unfairly ‘stigmatising’ certain foods. The food industry is in favour of another scheme, k
on guideline daily amounts (GDAs), which shows how many calories a portion contains as a percentage
adult’s daily needs. Health and consumer campaigners say that those labels are less effective, because of :
of reasons: too complicated, not visual enough, does not relate to children and is subject to interpretation
is a portion?).

Both sides reckon their schemes encourage healthy eating, so the debate will probably remain polarised. V
GHYHORS D FRPSOLPHQWDU\ VIVWHP WKDW DGGV WUDIAF OLJK!
VLPSOH YLVXDO LQGLFDWLRQ FRPSOLPHQWHG E\ HfIWUD QXWUL
red, green and amber.

OU H U\[ZOLSS

What? /DEHOOLQJ V\VWHP XVLQJ WUDIAF OLJKW FRORXUV WR LQGLFDWH
food product is healthy (green), okay most of the time (amber) or should be

FRQVLGHUHG D WUHDW UHG

Background: ODEHOV SULPDULO\ KDYH WR LQIRUP DQG SURWHFW FRQVXPH
Importanceunhealthy nutrition and sedentary lifestyle lead to obesity, the

PRVW SUHYDOHQW IDWDO FKURQLF UHODSVLQJ GLVRUGHU RI WKH
Pro? ODNHV IRRG ODEHOV XQGHUVWDQGDEOH DW D JODQFH JLYHV D JR
LQGLFDWLRQ RI D SURGXFW:V TfKHDOWK IDFWRU -

Contra?6 OLJKWO\ VLPSOLVWLF YLHZ RQ ZKDW:V KHDOWK\ RU QRW
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